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Abstract 

The average perennial precipitation depth in China is only 648 millimeters and total 
precipitation of 6.19 trillion cubic meters, but it’s distribution is much uneven not in time 
but in space. China’s water resources per capita in 1993 were only 2340 cubic meters and 
equaled to one fourth of the whole worlds, so china belongs to the country of water 
resources shortage. Now China is confronted with the crises of flood, drought, water 
resources shortage and the environmental pollution. To resolve the problems, the existing 
water price must be reformed to found the new system of the marketing economic 
mechanism in China. From the view of the water macro-ecosystem, the comprehensive 
policies and strategies for water resources management by the lever of water price should be 
took into practice, for example, exploiting the potential of water resources, inducing 
expenditure, scientifically protecting and utilizing water resources, in order to come true the 
basic balance of water resources between supply and need and guarantee the sustainable 
co-development among population, resources, environment, society and economies in 
China. 
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